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Foreward

As the national economy is now moving towards
globalization, the standards in industrial products
being manufactured in the country have also to move
towards international requirements. This is precisely why
the industry has now started orienting their products for
international marketing. One of the major requirements in
these standards is that of ECO-FRIENDLY PRODUCTS
manufacture.  More and more companies are now
recognizing that environmentally responsible design and
production are an integral part of their mission (and value
they want to deliver to their customers.) If the country has
to take up greater responsibilities in the manufacturing
sector on a global basis, it will have to take care about
improving the health, safety and welfare of people and the
planet. It will have to recognize that environmental
priorities can be translated into market advantage only if
eco-marked products are designed accordingly.

By ensuring environmentally responsible products through
proper identification, certification and promotion, one can:

a) Improve the environment by reducing toxic
pollution and waste, thereby conserving
resources and habitats and thus minimizing
global warming and ozone depletion
problems.

b) Increase health and well being, particularly in
populations most affected by product choice,
such as school children, hospitals and the
elderly people.

c) Demonstrate to different business segments
that environmentally responsible products
can improve quality and boost productivity in
the long run.

Information contained in this ENVIS issue provides some
basic input into the ECO-MARKING aspects of industrial
products and services for the consumer market. Selected
from different countries, these write-ups help the readers
understand and realize the broad spectrum of ECO-
LABELLING aspects of ENVIRONMENTAL
INFORMATION SYSTEMS.
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Why An Eco-label?

The dynamic character of the concept of sustainable
development requires a continuous improvement of
specific environmental performance in the building
sector.  Ecological construction that goes beyond
general standards therefore needs voluntary
engagement at the highest possible level. At the same
time, outstanding ecological “better practice” in the
construction industry often cannot be sufficiently
distinguished by the general public from the growing
number of overblown private eco-labelling schemes.
Self-determined labels declaring a building (product)
to be “ecological” “environmentally friendly” or
“sustainable” often appear largely arbitrary or
highlight just single aspects of the overall
environmental impact of a building. At the same time,
existing assessment and labelling schemes are of an
extremely varied nature, rendering comparison even
more difficult.

It is a fundamental phenomenon that tangible or
observable features of a product in general have a
stronger influence on market decisions than more
hidden characteristics. In consequence, buildings or
building concepts with extraordinary environmental
(and health) characteristics often cannot utilize their
superiority to succeed in the market as they should do
(“adverse selection”). This problem is especially
likely to arise in the case of 'innovators' marketing their
products for the first time. At the same time,
however, 'innovators' are required, since existing
standards of building quality and performance in the
construction industry address environmental issues to
a limited degree only, and do not suffice for a
development of the building stock oriented towards the
concept of sustainability.

In general it is not possible or at least rather difficult to
straightforwardly force innovative developments into
existence by normative regulations. 'Soft' instruments
such as (financial) incentives, information and advice
can be brought together in environmentally oriented
product labelling. Environmental labelling therefore
provides an opportunity to support voluntary
ecological better practice in the building market. On
the one hand suppliers are given the opportunity to

point up their particular ecological quality
(“signalling”). On the other hand, the demand side
acquires initial orientation concerning often invisible
and rarely tangible qualities, which can thus be
included in the process of information-gathering in
preparation for the final decision (“screening”).

Nevertheless a variety of demands have to be fulfilled
(criteria of 'usefulness') before eco-labelling can
become effective. First of all, there has to be a lack of
information on the side of the target group for a given
eco-label concerning the specific environmental
qualities of a product. Such a deficit can be absolute
(because of the innovative character and novelty of a
product) or arise in situation where the required
information exists in principle but cannot however be
processed by its recipients because, for example, of its
bulk. Furthermore, the demand for information
generally rises depending on the longevity and price of
an asset. All of these aspects are of importance when
trying to come to environmentally-driven decisions in
the building and real estate sector. Therefore it can be
assumed that in principle there should be high demand
for environmental labelling of buildings.

To satisfy these requirements, the label or seal of
quality must have a wvariety of characteristics.
Generally we can say that it should fall mid-way
between the poles of “no information” and
“information-overload” by transforming factually
necessary information input into acceptable
information output. Depending on how the label is
designed, this transformation will involve a stronger
or weaker condensation/aggregation of the
information input.

Documentation, aggregation, and communication are
the three columns of any environmental seal of quality
for buildings. Very often the discussion concentrates
on the first column, the design of a suitable, or often
rather practicable catalogue of criteria. However, all
three columns are of equal importance for the
acceptability and validity of the instrument and have
to be discussed in conjunction with the organisational
structure that links them together.
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Reporting
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Labeling
Awarding
Communication

Reference : Eco-labelling for buildings : German and European experience(Institute on Ecological and Regional Developmetns) Dresdon, GERMANY

Eco-mark Scheme Of India

The Scheme

The issue of environmental protection has brought
the consumers, the industry, and the government to a
common platform where each has to play its own role.
The government and legislatures are using their
influence to reduce environmental and health hazards
due to industrialization and to stimulate the
development of clean(er) technologies. However, the
environment is under tremendous stress from rapid
industrialisation, unplanned urbanization and
changing consumption patterns in the race to achieve
better living standards. It is amply clear that
regulatory actions by pollution control agencies alone
can not restore the environment to its pristine state.

Pro-active and promotional roles should also be
geared up in harmony with the overall environmental
protection strategy. The time has come for consumers
to take the lead in prompting manufacturers to adopt
clean and eco-friendly technologies and
environmentally-safe disposal of used products,
along with preventive and mitigative approaches.

To increase consumer awareness, the Government
of India launched the eco-labelling scheme known
as 'Ecomark' in 1991 for easy identification of
environment-friendly products.  Any product
which is made, used or disposed of in a way that
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significantly reduces the harm it would otherwise
cause the environment could be considered as
Environment-Friendly Product.

The criteria follows a cradle-to-grave approach, i.e.
from raw material extraction, to manufacturing, and
to disposal. The 'Ecomark’ label is awarded to
consumer goods which meet the specified
environmental criteria and the quality requirements
of Indian Standards. Any product with the Ecomark
will be the right environmental choice.

Criteria For Ecomark

The criteria are based on the cradle-to-grave
approach, i.e. from raw material extraction to
manufacturing and to disposal. The basic criteria
cover broad environmental levels and aspects, but
are specific at the product level. A product is
examined in terms of the following main
environmental impacts:

that they have substantially less potential for
pollution than other comparable products in
production, usage and disposal.

that they are recycled, recyclable, made
from recycled products or bio- degradable,
where comparable products are not;

that they make significant contribution to
saving non-renewable resources including
non-renewable energy sources and natural
resources compared with comparable
products;

that the product must contribute to a
reduction of the adverse primary criteria
which has the highest environmental impact
associated with the use of the product, and
which will be specifically set for each of the
product categories.

Product General Requirements:

The product general requirements deal With the
issues of compliance of thepollution control acts;
raising environmental awareness among
consumers etc., in addition to safety, quality
and performance of the products.

ProductSpecific Requirements:

While determining the product specific requirements,
the following issues have been taken into account:

production process including source of raw
materials;

use of natural resources;
likely impact of the environment;

energy conservation in the production of the
product;

effect and extent of waste arising from the
production process;

disposal of the product and its container;
utilisation of "Waste" and recycled materials;
suitability for recycling or packaging; and

biodegradability

Ecomark Criteria of the Product Categories
covered under the scheme.

The Government of India has notified the final
criteria for the following 16 product
categories :

1. Soaps & Detergents
Paper

Food Items
Lubricating Oils

Packaging Materials
Architectural Paints and Powder Coatings

Batteries
Electrical/Electronic Goods
Food Additives

. Wood Substitutes

. Cosmetics

W e N n kWb

—_
=

—_—
NS

. Aerosol Propellants

—_
W

. Plastic Products

._
o

. Textiles

—
9]

. Fire-extinguisher
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. Leather

Reference: www/cpcb.nic.in/eco_criteria.htm
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Life Cycle Concepts In Eco-labelling

Several programs have altered or revised the
methodologies used to select product categories and
set criteria, including France's NF-Environment Mark
and Japan's EcoMark.

Some programs, including the NF-Environnement
program, have simplified their methodology from a
full LCA [life cycle assessment]| to an analysis that
concentrates on what the program determines to be the
most important stages of a product's life cycle. France
made this revision primarily due to cost
considerations, but also to make the program more
available to small- and medium-sized businesses and
industries.

In contrast, Japan's EcoMark program has changed its

methodology to incorporate a life-cycle matrix which
considers the environmental impacts within each
stage of the product life cycle. Originally, the Program
based selection on the finished products' attributes,
and did not incorporate the manufacturing processes
of individual products within a category. In this way
the logo was used more to call attention to products
that were part of “an ecological lifestyle”, than to
weigh the relative impacts of consumer products
throughout the life cycle. The process was also
generally not open for comment from the public.
These procedures were revised in March 1996 to
conform to the [then] draft ISO 14024 standards. The
Program now employs the use of life cycle analysis,
consults with related parties, and provides for public
review of draft criteria.

Reference: Env labeling issues CEPA 742-R-98-009

A Swedish Eco-labelling System

How Does Eco-labelling Work?

Before a product is allowed to display the Good
Environmental Choice eco-label it must meet certain
requirements. These requirements or criteria, as they
are called, are drawn up by various experts. They
check the requirements carefully, work out how they
might lead to improvements in the environment, and
decide whether they will have an impact on the market.
After several revisions the proposal is handed over to
industry, the retail trade and the authorities to find out
what their views are. It is important that everyone
takes part and that no one feels victimised. Although
the requirements may be stiff, they must not be
unreasonable. Otherwise no one would get involved.

Before the Swedish Society for Nature Conservation
draws up environmental criteria for a group of
products, we first carry out a careful assessment of the
environmental impact of the product. Every product
affects the environment in several ways during the
different phases of'its life cycle. We must consider how

the raw materials are extracted (or what is consumed
in providing a service). We must also think about how
the product is made and what happens to it when it has
been used and discarded. This method of assessing the
total environmental impact of a product is usually
called alife cycle analysis.

A life cycle analysis is always based on assessments,
and even if we have unlimited time and resources it
will never give a clear cut picture of the environmental
impact of a product. Models that weigh up one
environmental hazard against another are often
complicated and unclear. What's more, the life cycle
analysis is only valid at the time it was carried out,
since new information and new environmental factors
must constantly be taken into account.

The criteria also make allowances for the
environmental expertise of the Swedish Society for
Nature Conservation and the potential that we and
consumers have to influence the market. Eco-
labelling will have the greatest impact if it is focused
on the most important environmental problems.

Reference: www.snf.sc/bmv/english-move.cfin
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Eco Products in Japan
Standards for Environmentally Conscious Products (Eco Products) (24 Standards)

Category

Target

Standards

Global
warming

prevention

Low
power
consumption

(5

Must have a design in which low power mode is switched to when
machines are not used for a specific time

Products registered with the International Energy Star Program
must conform to the program standards

Must have reduced rated power consumption

Must have reduced standby power consumption

Must have reduced off-mode power consumption

Resource

recycling

Reduce

(6)

Must use returnable trays or cardboard for packaging

Must use recycled paper for manuals and avoid processing or
treatment that inhibits recycling

Must have reduced product volume and dimensions

Must have reduced product mass

Must have reduced packaging mass

Must use a design promoting longer product life

Resource

recycling

Reuse

(1

Must use reusable parts and units

Green

procurement

Recycle

(4)

Chemical
substance
reduction

(5)

Must display material names on plastic products, packaging
materials, and accessories

® Target products and accessories: 25 g or more

® Target plastic foam packaging: 15 g or more

Must display rechargeable battery material and have an easily
separable structure

Parts containing mercury must be easily separable

It must be possible to easily disassemble products into individual
materials (up to unit level) with a screwdriver or other general tool

Products, packaging materials or accessories must not contain
substances banned by NEC

(PCBs, polychlorinated naphthalene, asbestos, specific bromine
flame retardants [PBDEs, PBBs])

Products and materials produced using ozone depleting
substances prohibited by the Montreal Protocol

(CFCs, halon, 1,1,1-trichloroethane, carbon tetrachloride, HBFCs)
must not be used

PVCs must not be used for chassis

Halogenated resins and halogen flame retardants such as PVCs
should not be used for buffers or protection bags

Must use reduced amount of lead solder

Other

items

Environmental
management

system

Main product-related divisions (including development and design)
and major production bases must have acquired ISO 14001

Manufacturing

Chemical substances and facilities used in the manufacturing
process must have been evaluated prior to product manufacture

Information

disclosure

Manuals and other documents must describe the proper handling
and treatment of used rechargeable batteries

Reference: www.nec.co.jp/annual2004/11/11-2/hlml
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News And Views In Brief

Raymond targets premium segment, launches eco-
friendly fabric

The Rs.1,700 crore Raymond Ltd would expand its
product portfolio to launch shoes and introduce eco-
friendly soyabean fiibre fabrics.

The soyabean fibre fabric will range between Rs.7000
to Rs 9000 per metre and shoes are over Rs.4495 per
pair.

The company had earlier introduced garments made of
bamboo fibre and fabrics made from milk protein fibre
was also in pipeline, a Raymond trade partner official
told reporters today.

The new launches are targeted at the premium segment
of'the market.

The company under Color Plus brand has launched
shoes, leather wallets and belts.

There has been a shift among consumer preferences
toward eco-friendly products.

The company will shortly introduce more accessories
like sunglasses under the Park Avenue brand.

Numaligarh Sets Eco Friendly Industry
Benchmark In The Country

Fifteen years ago, when the government decided to set
up an oil refinery on the eastern fringes of the world-
famous Kaziranga National Park, the first issue that
everybody around raised was: Won't it cause serious
damage to the national park? Today, this 3-mtpa
refinery has not only brought down its treated effluent
discharge to zero, but has also become India's first
refinery to do so.

“We are proud to say that we have achieved zero-
discharge as far as treated effluent from our refinery is
concerned”, said A.K.Maiti, a senior manager at the
public sector Numaligarh Refinery, for which

allegations of environment pollution and disturbance
to natural elephant corridors was almost routine.

Numaligarh Refinery, in fact, was among several
industrial units in Assam that was served with an
ultimatum by the state's Pollution Control Board to
close down if they were unable to minimize their
effluent discharge by October 31.

This refinery has recently invested in service
equipment worth Rs.30 crore that have, according to
Maiti, not only brought down refinery effluent
discharge to zero, but have also stopped sending out
“even one drop” of waste water from the refinery to the
Dhansiri river that flows through Kaziranga National
park.

Three other refineries in the state, however, have yet to
fulfil the conditions laid sown by the state pollution
control board. IOC's Guwahati Refinery, which has
been identified as one of the worst polluters has,
however, given an extension of the deadline by the
board to bring down its effluent discharge to the
Brahmaputra.

“While we are glad that Numaligarh Refinery has been
able to achieve zero-discharge, and have appreciated
their response, it is important that not just Kaziranga,
but even the Brahmaputra is not polluted. Which is
why what concerns us is that if Numaligarh can do it,
why not the other refineries,” said Assam Pollution
Control Board Chairman J.L.Dutta in Guwahati.

“We have not only brought down pollutant content of
our effluent to near-zero, but have also started using the
treated effluent in the refinery cooling tower, fire water
network and also the gardens within the refinery,”
Maiti said. Numaligarh in fact has stopped draining
out about 2,400 cubic meters of water per day to the
Dhansiri that flows down from Nagaland to the
Brahmaputra through Kaziranga.

The 3-mtpa Numaligrah Refinery has also adopted a
non-illuminating ground flare system which,
according to Maiti, was important not just because
Kaziranga is located close to it, “ but also because
animals, especially wild elephants, have their natural
corridors in the vicinity.
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Gauhati University meanwhile has been engaged for
monitoring air quality at five locations around the
refinery, where two samples are collected every week
and analysed. “One such location is at Agaratoli
inside the Kaziranga National park. The National
Environmental Engineering Research Institute, on the
other hand is engaged in carrying out environment
audit,” Maiti added.

Ground-level concentration of pollutants have been
also reduced and brought to a minimum, he said by
increasing stack heights to above 60 metres.

“This distributes whatever gas we discharge to the air.
But more importantly, ours is the only refinery in the
country that has a public display of sulphur dioxide
and nitrogen oxide content in the air, which is updated
every five to ten minutes,” he claimed.

Reference: Indian Express, Ahmedabad Edition Nov.23, 2006

Design For Environment - Eco Friendly
Household Goods

SCJOHNSON

“We believe in contributing to the well being of the
countries and communities where we conduct
business. We commit ourselves to advance the
economic and social development of every country
and community where we do business, and to actively
promote a sustainable natural environment”.

The concept of Design for Environment is actively
pursued and rewarded in all aspects of SC Johnson
operation. Since 1992, the company has cut over
202,000,000 kilograms of waste from its products and
processes worldwide, and realized substantial annual
cost-savings as a result. Innovative technologies and
practices are responsible for reducing the
environmental impact of every life cycle stage of each
product.

SC Johnson is private family- owned company
founded in 1886. The company has about 9500
employees throughout its operations in over 60
countries around the world The company
manufactures domestic products such as furniture
polishes, air fresheners,glass and surface cleaners,
insecticides, and shaving gels, which are marketed in
100 countries across the globe.

SC Johnson has one manufacturing site in Australia
and a distribution, marketing & sales office in New
Zealand, with 150 employees. Products made in
Australia include Windex, Toilet Duck, and Glade
Raid & Mr Muscle.

Processing And Sales Recycled Paper
Containers Aimed At Zero Waste
Generation

“Hokkaru” is Proposal for the New Country's Eco
Lifestyle

Today the containers, packaging and paper industries
are being increasingly forced to consider the
environment from a viewpoint that embraces the
conservation of limited resources, simplification,
reduced use of petroleum, and resource reuse and
recycling.

Against this background, Shuei has developed a new
kind of recycled paper container called Hokkaru. This
container features a two-layer stucture consisting of
an inner film layer and an outer paper layer. After use,
the film can be separated from the paper and discarded
as waste, while the paper is re cycled. This reduces the
volume of refuse while the effectiveness of forestry
and petroleum utilization is maintained. By
preserving forests, we can help to secure water
resources as well as making a contribution to
absorbing atmospheric CO2 and preventing global
warming. Moreover, Hokkaru is a container that can
help to educate consumers in the propositions “if you
throw it away it's trash, but if you separate the layers it
becomes a resource” and “nature for everybody”,
both of which are worthy 2 1st century themes.

Hokkaru containers are already being employed as
take out containers by the Tokyo University and
Osaka University Cooperatives, and we fully expect
that separable containers of this kind will become
mainstream packaging products in the future.
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Hong Kong Green Label
Raised High At Eco Expo
Asia2006(2006/11/10)

Hong Kong just had her first ever
"Hong Kong Green Label"
Pavilion in an environental
protection themed exposition!

Eco Expo Asia 2006 was held on
27-30, October 2006 at
AsiaWorld-Expo,Lantau.Kicked
off by Ms Anissa Wong, the
Permanent Secretary for the
Environment, Transport and
Works(Environment)andMrFred
Lam,the ExecutiveDirectorofthe
Hong Kong Trade Development
Council, the Expo was organized
by the Hong Kong Trade
Development Council and Mess
Frankfurt (HK) Ltd with Green
Council as one of the supporters.

The "Hong Kong Green Label"
Pavilion was the second largest
pavilion (second next to
Environmental Protection
Department's) at the four-day

trade fair. It
successfully
drew visitors'
attention with
the impressive
"Hong Kong
Green Label
Tower" and the informative
displayofHongKongGreenLabel
awarded quality products. The
staffs were always busy to answer
curious visitors' enquiries about
the Hong Kong Green Label
Scheme and the China
Environmental Labelling
Scheme. Ms Linda Ho, the Chief
Executive Officer of Green
Council, was invited to deliver a
presentation on "Green Markets
and Practices in China and Hong
Kong" which turned out to be
one of the most welcomed
presentations at the Open Forum.

The Expo was an Asia-Pacific
regional trade exposition on
products and services relating to
environmental protection which
served as a platform for local and
internationalsuppliersandbuyers

Feeling Helpless?

Medical and life insurance claims rejected? Fixed deposits/bonds not being
paid up on maturity? Shares not received, dematted nor transferred? Builders || Term Rates

asking you for a ride? Brand new fridge stopped making ice?

Excess telephone/electricity bills? Problems you don’t know how to

solve? Contact us for help

:}\.'II

=,

Become a Member of CERS
..;, iy Members of CERS can get FREE assistance on consumer

complaints from the CERS Complaints Cell.
% INSIGHT - THE CONSUMER MAGAZINE for CERS members

at different levels. Activities like
conferences, seminars, talks,
booths and games have raised
business interests on environ-
mentally preferable products as
well as public awareness on
environmental protection.

Green Council is devoted to
promote green consumerism and
is working to help Hong Kong
score a distinction in
environmental protection.
Companies and individuals who
areinterested toknowmore about
the Hong Kong Green Label
Scheme and the China
Environmental Labelling
Scheme are welcome to contact
GreenCouncil,tel 28101122.

Membership fees

Rs. 450
Rs. 700

3 years
5 years

* Please add Rs. 20 for outstation
cheques except the cheques
payable at par in Ahmedabad. OR
deposit cheque/cash in any ICICI
branch in your city in our Alc No.
006401011427 and send the
deposit slip to us.

Rush your cheque/DD in favour of Consumer Education and Research Society to us along with your complaint/s at
Consumer Education and Research Society, Thaltej, Ahmedabad - 380054.
Tel. 079-27489945-6, 27450528, 30121001-2-3 Fax 079-27489947 Email cerc@cercindia.org Visit us at www.cercindia.org

9 CERC ENVIS OCTOBER - DECEMBER 2006




China Environmental
Labelling

In 2003, the China Environmental Labelling
Scheme was lauched by Environmental
Protection Administration Environmental
Certification Centre (SEPA). They had
developed a set of technical criteria for each product
category of the Scheme and each product has to be
independently assessed by undertaking On-site
Inspection and Sample Product Testing, and the test
results will be subjected to review and approval. It has
adopted international standards and fulfills the
technological requirement of environmental products
proclaimed by the National Environmental Protection
Bureau.

Products with environmental labels possess superior
quality and environmental performance. Annual
inspection and random sample checks will be carried
out to ensure that good standards are maintained at all
times. Since 1994 up to mid 2006, assessments have

been conducted for 800 enterprises, and
12,000 products have been awarded the
environmental label.
The China Environmental Labelling Scheme
assists the general public to become more
environmentally responsible in their everyday life by
raising the awareness and promote green
consumerism. It also assists enterprises not to be
wasteful in using resources and non-renewable
energy, encourages the development and production
of green products which are friendly to the
environment and not harmful to human. It also enables
enterprises in China to gain a competitive edge in
international trade. In a way the China Environmental
Label has formed an environmental bridge for
enterprises, consumers and the government. For more
information, please visit the website
http://www.sepacec.com.

Flow Chart of China Environmental Labelling Scheme

v

T

Preliminary examination of documents

1) Receive application and preliminary
examination of documents

Documents include products

v

information and requested testing

2) Detail examination of documents

reports

In accordance with
products technical

3) Onsite Inspection & Sampling NO
(Conduct by accredited assessors)

4) Product Testing NO | | Re-submission
(Conduct by accredited laboratories) of Applications

requirements &

v

products assurance Assessment |

5) Assessment

|ﬂ

system

6) Application Review by
Environmental Certification Centre

NO

v

7) Recommendation for Approval &
Issue of Certificate by EGL

-

Annual surveillance & |

8) Sign Contract |

Sample Testing

Issue of Certificate

Cancellation

9) Annual Surveillance >
of Certificate

(Conduct by accredited assessors)

|1

v
0) Renewal of Certificate |
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Environmental Labels World - Wide
~ EUROPE

India France

E-mail: patricia.proia@afnor.fr
Homepage: www.afnor.fr/portail.asp?Lang=English

Homepage: envfor.nic.in/cpcb/ecomark/ecomark.html

i E-mail: cpcb@alpha.nic.in or cpcb@sansad.nic.in
ECOMARK

People’s Republic of China . Croatia

E-mail: info2@zhb.gov.cn -@‘- E-mail: web@mzopu.hr

Homepage: www.zhb.gov.cn/english Homepage: www.mzopu.hr/default.aspx?id=5145
Hong Kong (People’s Republic of China) The Netherlands

E-mail: milieukeur@milieukeur.nl

E-mail: info@greencouncil.org H e |
omepage: www.milieukeur.n

Homepage: www.greencouncil.org/

Hong Kong (HKFEP)

E-Mail: hkfep@hkfep.com
Homepage: www.hkfep.com

Austria

E-mail: josef.raneburger@bmlfuw.gv.at
Homepage: www.umweltzeichen.at

Israel Scandinavia

E-mail: svanen@sismab.se
Homepage: www.svanen.nu/Eng/default.asp

E-mail: gitaie@sii.org.il
wmemine  HOmepage: www.sii.org.il/siisite.nsf/Pages/GreenMark

. Japan Sweden
@ E-mail: ecomark@japan.email.ne.jp E-mail: gbg@snf.se
Homepage: www.ecomark.jp/english/ Homepage: www.snf.se/bmv/english-more.cfm
Philippines TCO (Sweden)

E-mail: development @tco.se
Homepage: www.tcodevelopment.com

E-mail: greenchoice@i-manila.com.ph
Homepage: www.epic.org.ph/product.htm

. Singapore Slovakia
o{i@(\q"i E-mail: info@sec.org.sg
'@ Homepage: ) . ]
£ant www.sec.org.sg/greenlabel_htm/greenlable frameset.htm E-mail: kobzova.darina@lifeenv.gov.sk

s South Korea Spain
E-mail: ecomark@chollian.net/ E-mail: info@aenor.cs
Homepage: www.kela.or.kr/english/ Homepage:
e ot page: - -OL g www.aenor.es/desarrollo/certificacion/productos/tipo.asp?tipop=2#1
Czech Republic

E-mail: ningyu@edf.org.tw
Homepage: greenmark.epa.gov.tw/english/index.asp

E-mail: Petr.Saifrid@ceu.cz
Homepage: www.ckoznacka.cz/ENG/

@ Taiwan (People’s Republic of China)

Thailand

E-mail: info@tei.or.th
Homepage: www.tei.or.th/bep/GL_home.htm

Hungary

E-mail: kornyezetbarat.termek@axelero.hu
Homepage: okocimke.kvvm.hu/public_eng/?ppid=2200000

Australia Canada

E-mail: ecoinfo@terrachoice.ca
Homepage: www.environmentalchoice.ca/

E-mail: office@aela.org.au
Homepage: www.aela.org.au/homefront.htm

New Zealand USA

E-mail: info@enviro-_choice.prg.nz g ' E-mail: greenseal@greenseal.org
Homepage: www.enviro-choice.org.nz Homepage: www.greenseal.org

Brazil

E-mail: fcabral@abnt.org.br
Homepage: www.abnt.org.br
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