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Systainable development and environmental conservation require the inlrinsic value of
the natural world because all human activity depends on it. Due to increasing consumer
environmental awarenass, and international and national regulations, consistent efforls are
being made by the companies to develop products and processes having the lessar
environmental impacl. The concept of eco-labelling is developed to encourage environmentally
friendly products in the market, Agenda 21 recommendad governmenis to promote
environmental labelling in order to change consumption patterns and thereby conserving the
chvironment for sustainable development.

Germany first introduced the concept of Eco-labelling in 1878. Ministry of Environment
Forest & Climate Ghange alse launched the sco-labelling scheme known as "Ecomark’ in 1991
far easy identification of environment-friendly products to increase the consumer awareness, FF
countries adopted lhe eco-labelling schemes and most schemes are voluntary. Eco-labels
emerged as one of the effective communication tools to communicate these actions to the
CONsUmers. .

To promote and propagate the concept of eco products and eco-labelling scheme Ministry
of Enviranment Forest & Climate Change has recognized Consumer Education and Research
Centre (CERC) as ENVIS (Environment Information System) Centre In 2005 CERC
astablished in 1978 is an NGO and is dedicated lo the education and empowerment of
consumers as well as promotion and protection of consumer interests through effective uses of
education, research, the media and law.

The objective of the Centre is to callect, collate and disseminate information on eco-
labelling and eco-friendly products thraugh different means — website, publications and
outreach programme. The centre has launched the websits http:/fcercenvis.nic.inf an NIC
{Mational Informatics Centre) platform. The website covers the national, international scenario
and how eco-labels play an important role in trade. It gives information on different eco-labelling
schemes across the warld, It gives details on 16 product categories idenlified by Central
Pollution Control Board for Eco Mark with the latest update. Kid's comner is packed with tips and
activities how children can play a part in helping to protect the environment. Jts 'Eco News and
Development' section features latest developments, news, views, &information on aco-lavelling
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eco mark, and different eco schemes. |t publishes researched articies on green praducts,
sustainability, and information relevant to the theme. It reproduces the comparative test reports
ofthe consumer products ta make consumers aware of eco-friendly products and advice for best
buy. Its Consumer Support sectian helps consumer where to go for help. Glossary demystifies
the environment jargon.

It also publishes special publications to add value to the theme. Biblingraphical
information alang with abstracts of books and articles on “Ecolabels” helps research scholars,
scientists, and students to know more abaut the work was done by scientists. It will help them ta
dofurtherresearch an this topic.

The theme based guarterly newsletter named "Green Insighls” feature issues relevant to
sco- friendly products and latest technologies adhered to environment protection. Its bi-manthly
e-bulletin "Green Alert” covers the latest scientific researchfinvention on the esco product,
issues/policy and latest news. Italso gives ecolips toreaders,

CERC-ENVIS centre alzo promotes its theme through different outreach programmes at
schoals, colleges and malls through skit play, essay writing, quiz and poster campetition etc,
Since Social Media is very popular amang yauth and lo attract and sensitise them towards eco
products, the centre started a page on facehook (https://www facchook.com/
EcoProdustsEcoLabeling)



